
 
 
 
 
August 10, 2021 
 
 
DEG: The Digital Entertainment Group today released its Mid-Year 2021 Home Entertainment Report 
compiled by DEG members, tracking sources and retail input.* 

 
               Home Entertainment Spending Rose 5% to $15.7 Billion in 2021 First Half  

Amid Challenging Pandemic Comparisons 
 

Industry Shows Stability Despite Lack of Theatrical New Releases 
 

 
Consumers spent $15.7 billion on movies and television shows consumed at home and on the go in the 
first six months of 2021. For the full first half, spending rose 5 percent from the $14.9 billion consumers 
spent in the first six months of 2020, which was a record-breaking period for home viewing as consumers 
limited out-of-home activity in response to the spread of the novel coronavirus. Second quarter growth 
year-over-year was 1 percent, for a total of $7.9 billion.  
 
Factors limiting 2021 growth include a dearth of theatrical new releases, which are historically a key driver 
of home entertainment spending. Due to theater closures during the COVID-19 pandemic, few new 
releases made their way to market in the first half of the year, and those that did were often released 
initially for rental or sale in a premium window, the spending on which was not reported by any major studio 
in the first six months of 2021.  
 
When compared against the comparable pre-pandemic period in 2019, however, total U.S. home 
entertainment spending in 2021 shows growth of more than 35 percent for the second quarter and 32 
percent for the first half, demonstrating consumers’ continued strong engagement with content. Internet-
delivered video-on-demand (VOD**) rentals grew 24 percent in the first half of 2021, compared to the same 
period in 2019. 
 
Among the highlights for the Second Quarter and First Half 2021: 

• Consumer spending on subscription streaming rose almost 17 percent to $6.3 billion for the second 
quarter, and by 21 percent to $12.2 billion in in the first six months of 2021, fueled by consumer 
interest in multiple major services launched in the past 18 months. With many theaters closed 
during the pandemic, some new titles were made immediately available on streaming services 
including Disney+, HBO Max, Amazon and others simultaneous with, or in place of, a theatrical 
release.  
 

• The top titles rented and purchased by consumers in the second quarter 2021 demonstrated 
viewers’ appetite for a variety of content. Among the top titles of second quarter 2021 were 
 



The Croods: A New Age, Godzilla vs. Kong, The Marksman, Wonder Woman 1984 and Tom & 
Jerry. 

• Given the lack of theatrical new releases, spending on library titles is notably strong. Since second
quarter 2019, digital catalog sales have grown at an annualized rate of 17 percent, significantly
higher than their 4 percent growth in fourth quarter 2019, just before the pandemic. Popular catalog
titles in the period included Fast and the Furious 1-8, Game of Thrones, Harry Potter - Complete 8-
Film Collection, John Wick Triple Feature, The Office, A Quiet Place, and Yellowstone.

• Premium window rental and sales results currently are not included in industry reporting; however,
early insights suggest that interest is high, and results are strong.

• The 5 percent increase in U.S. digital entertainment spending in the first half came amid a nearly
88 percent drop in box-office performance for the films released in the period, due to prolonged
movie theater closures as a result of COVID-19 pandemic restrictions.

The report will be reviewed on the virtual DEG Expo | Mid-Year Report: The State of the Digital Media 
Industry on Tuesday, August 10, at 10:30 AM PDT. Advance registration is required. 

If you would like to further discuss DEG’s Mid-Year 2021 Home Entertainment Report, please email Marcy 
Magiera at marcy@degonline.org. 

*Please note, these numbers are preliminary. Final numbers will be available in early fall. Please contact 
DEG for an updated version.

** VOD spending does not include premium video on demand (PVOD). Including PVOD would increase the 
total consumer spend on digital transactions.  

For reference, DEG provides a list of digital entertainment terms and definitions on its website, at 
www. https://www.degonline.org/portfolio_page/deg-digital-entertainment-definitions/. 

https://primetime.bluejeans.com/a2m/register/jdpbrksh
https://www.degonline.org/portfolio_page/deg-digital-entertainment-definitions/
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2021- First Half 

U.S. Consumer Spending 

($ in millions) Q1-2020 Q1-2021  YOY Q2-2020 Q2-2021  YOY 

First Half 

2020 First Half 2021  YOY 

Sell-Thru
Sell-Thru Packaged Goods All 637.78$       479.31$       -24.85% 636.79$          468.17$        -26.48% 1,274.56$      947.48$           -25.66%
Sell-Thru Including EST 1,387.21$    1,095.13$    -21.06% 1,501.23$       1,000.10$     -33.38% 2,888.44$      2,095.23$        -27.46%

Rental
Total Rental (excluding VOD) 324.46$       235.98$       -27.27% 249.95$          194.40$        -22.22% 574.41$         430.38$           -25.07%
Total Rental (including VOD) 998.41$       729.94$       -26.89% 947.65$          621.67$        -34.40% 1,946.06$      1,351.61$        -30.55%

Digital
Electronic Sell-Thru (EST) 749.43$       615.82$       -17.83% 864.45$          531.93$        -38.47% 1,613.88$      1,147.75$        -28.88%
VOD 673.95$       493.96$       -26.71% 697.69$          427.27$        -38.76% 1,371.64$      921.23$           -32.84%
Subscription Streaming  (SVOD)* 4,675.42$    5,929.27$    26.82% 5,398.92$       6,305.04$     16.78% 10,074.34$    12,234.31$     21.44%
Total Digital 6,098.80$    7,039.05$    15.42% 6,961.06$       7,264.24$     4.36% 13,059.86$    14,303.29$     9.52%

Total U.S. Home Entertainment Spending 7,061.04$    7,754.34$    9.82% 7,847.80$       7,926.81$     1.01% 14,908.84$    15,681.15$     5.18%

Box Office in Billions $2.97 $0.19 -93.60% 1.157 0.326 -71.82% 4.13$             0.52$               -87.50%

Disclaimer:   This report contains information compiled from sources that the DEG 

believes have accurately reported such information, but which the DEG has not 

independently checked or verified.  As such, the DEG does not warrant its 

accuracy or reliability. The report is not intended to provide investment or 

securities advice.

*SVOD data sourced from Omdia (technology.informa.com). Disclaimer: The data 

is not an endorsement and reliance is at a third party's own risk.
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