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Home Entertainment Spending Approached $30 Billion in 2025 First Half;
Spending on Subscription Streaming Still Growing With Shift to Hybrid Models

First Quarter Release of Universal’s ‘Wicked’ on Transactional Platforms
Buoyed Digital Sales, Rental

Consumers spent more than $29.6 billion on movies and television shows consumed at home
and on the go in the first six months of 2025. For the full first half, spending rose more than 15
percent from the $25.7 billion consumers spent in the first six months of 2024. Second quarter
year-over-year growth was 15.7 percent, for a total of $15 billion in the quarter. First quarter
growth was 15 percent, for a total of $14.7 billion in the quarter.

DEG’s Mid-Year 2025 Report makes comparisons of 2025 spending with restated consumer
spending totals for the first half of 2024, following historical restatements by Omdia, which is the
source for the subscription streaming spending included in DEG’s quarterly reports. Omdia’s
restatement was issued to reflect a better understanding of the SVOD market segments,
availability of updated data and development of a new tracking model.

Concurrent with the restatement, Omdia is providing DEG with new aggregated total market
numbers for consumer spending on SVOD that are now split by pure subscription? and hybrid?
SVOD/AVOD tiers, providing more detail into the dynamics of streaming market growth.

Among the trends for the Second Quarter and First Half 2025:

o The 2025 first half increase was fueled by a 16.9 percent rise in aggregated subscription
streaming, which surpassed $27 billion, from $23.3 billion in first half 2024, according to
Omdia’s restated numbers. The highest growth rate came from consumer spending on
hybrid tiers (subscription fees plus ads), which grew 78 percent, to $4.8 billion, in the full first
half, while pure subscription (SVOD) tiers (with no ads) grew more slowly, at almost 9
percent, to $22.4 billion. In the second quarter, spending on hybrid tiers grew 76 percent to
$2.5 billion, while spending on SVOD tiers grew almost 10 percent, to $11.4 billion. The first
quarter showed a similarly split growth rate, with spending on hybrid tiers growing 80
percent, while SVOD tiers logged an almost 8 percent gain. Spending on subscription
streaming accounts for more than 90 percent of the total home entertainment market.

e Driven by strong first quarter transactional performance, consumer spending on digital
purchases (EST*) rose 5.4 percent for the full first half, to $1.2 billion, with almost 17 percent
spending growth in the first quarter, and a decline of 6.3 percent in the second quarter.
Consumer spending on digital purchases of theatrical titles grew more than 25 percent in the
first quarter, due to the massive popularity of December 31, 2024, release Wicked. The title,



which held a strong collectible appeal for fans, made Universal in the neighborhood of $100
million on in its premium release 40 days after opening in theaters, Peter

Levinsohn, Chairman, Global Distribution, NBCUniversal Entertainment & Studios, said at
CinemaCon.

Universal’s release of fantasy Wicked, which grossed $473 million in U.S. theaters, also
helped drive overall digital rentals (VOD*) by 5 percent in the first quarter. Consumer
spending on VOD fell 5 percent in the second quarter, for a flat full first half. As in EST,
theatrical releases also performed better than the overall market in VOD, with Wicked
driving a more than 10 percent theatrical spending increase in the first quarter.

Internet-delivered VOD continued to grow, with 2.5 percent growth in the full first half, while
digital rentals on cable and satellite platforms fell more than 23 percent.

Aggregated disc sales (DVD, Blu-ray and 4K UHD Blu-ray) continued a steady, but slower
decline, falling about 13 percent in the first quarter, 11 percent in the second quarter, and 12
percent for the full first half. The physical sector was bolstered by the premium 4K UHD Blu-
ray format, which grew 17 percent in the first quarter and almost 9 percent for the full first
half as consumers showed continued strong demand for collectible titles, led by Wicked.

Among 2025’s best-performing titles across transactional formats in the first half were
Ballerina: From the World of John Wick (Lionsgate), Captain America: Brave New World
(Disney), Dog Man (Universal), Gladiator 2 (Paramount), A Minecraft Movie (WBD), Moana
2 (Disney), Mufasa: The Lion King (Disney), Nosferatu (Universal) Paddington in Peru
(Sony), Sinners (WBD), Snow White (Disney), Sonic the Hedgehog 3 (Paramount), Until
Dawn (Sony), and A Working Man (Amazon MGM).

Ad-supported premium AVOD and FAST content reached an estimated advertising revenue
of $10.7 billion in the first half of 2025, according to restated estimates from Omdia®. Omdia
estimates show ad revenue grew 3.8 percent in the full first half of 2025, with 6 percent
growth in the first quarter and gains of just 1.6 percent in the second quarter.

If you would like to further discuss DEG’s Mid-Year 2025 Digital Media Entertainment Report,
please email Marcy Magiera at marcy@degonline.org.

"Please note, these numbers are preliminary. Contact DEG for updates.

2 SVOD data sourced from Omdia. Historical restatements will continue through the third and

fourth quarters.

- SVOD represents Subscription Video on Demand services specializing in Movies and TV.
-Includes subscription revenue-only from non-ad-supported a la carte general entertainment
services primarily focused on delivering Movies and TV shows over the open internet, e.g.
Netflix, Amazon Prime, Max, Paramount+, and Hulu’s core offer.

- Excludes channels focused on other content, e.g. sport and news, such as ESPN+ and
league-owned services like MLB TV.

-Excludes traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV operators,
and other channel aggregators, e.g. Sling TV, YouTube TV, and Hulu Live TV.

- Data represents the U.S. only


https://deadline.com/2025/04/wicked-pvod-100-million-1236356593/
https://deadline.com/2025/04/wicked-pvod-100-million-1236356593/

3Hybrid SVOD/AVOD data sourced from Omdlia. Historical restatements will continue through the
third and fourth quarters.
- Hybrid SVOD represents Subscription Video on Demand services that have lower-
subscription tiers with advertising.
- Includes subscription revenue-only from hybrid ad-supported a la carte services focused on
delivering Movies and TV shows over the open internet, e.g. Netflix, Amazon Prime, Max,
Paramount+, and Hulu’s core offer.
- For hybrid services, such as Hulu, the data represents only the subscription revenue and
does not include advertising revenue generated by the hybrid tier.
-Excludes channels focused on other content, e.g. sport and news, such as ESPN+ and
league-owned services like MLB TV.
-Excludes traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV operators,
and other channel aggregators, e.g. Sling TV, YouTube TV, and Hulu Live TV.
- Data represents the U.S. only.

4 Digital transaction spending (EST and VOD) includes premium releases.

° Premium ad-supported video data sourced from Omdia. Represents revenue from AVOD (ad-
supported video on demand) and FAST (free ad-supported streaming TV) services
specializing in premium, typically long-form, content.

- Includes Freevee, LG Channels, Peacock, Pluto TV, Roku Channel, Samsung TV+, Tubi,
Vizio WatchFree+, as well as legacy TV Everywhere services and other premium
AVOD/FAST.

- Excludes social video services such as YouTube or TikTok

- Includes ad-revenue only from hybrid services, such as Hulu. Note: subscription revenue
from ad-tiers is covered by Hybrid SVOD/AVOD (subscription revenue only).

- Data represents the U.S. only and is preliminary.

For reference, DEG provides a list of digital entertainment terms and definitions on its
web site here.


https://www.degonline.org/portfolio_page/deg-digital-entertainment-definitions/
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Prepared by: J McCourt 9
Email: jmccourt@redhillgroup.com
Date 8.11.25
First Half
($ in millions) Q1-2024 Q1-2025 YOY Q2-2024 Q2-2025 YOY First Half 2024 2025 YOY
Physical Product (1) $ 23324 $ 202.35 -13.24%| $ 218.16 $ 193.95 -11.10%| $ 451.40 $ 396.30 -12.21%
Digital Electronic Sell Thru (2) $ 564.34 $ 659.33 16.83%| $ 552.48 $ 517.79 -6.28%| $ 1,116.82 $ 1,177.12 5.40%
VOD (2) $ 459.57 $ 482.33 4.95%] $ 457.48 $ 434.43 -5.04%| $ 917.05 $ 916.76 -0.03%
SVOD sub revenues ( pure subscription services)(3) $ 10,227.80 $ 11,019.35 7.74%| $ 10,322.63 $ 11,350.02 9.95%| $ 20,550.43 $ 22,369.36 8.85%
Hybrid (Subscription revenues from ad-tiers (4) $ 1,283.08 $ 2,314.35 80.38%| $ 1,421.12 $ 2,506.10 76.35%| $ 2,704.20 $ 4,820.45 78.26%
Aggregate SVOD all subscription revenues (3+4) $ 11,510.87 $ 13,333.70 15.84%| $ 11,743.75 $ 13,856.12 17.99%| $ 23,254.62 $ 27,189.82 16.92%
Total Digital $ 12,534.78 $ 14,475.36 15.48%| $ 12,753.71 $ 14,808.34 16.11%| $ 25,288.49 $ 29,283.70 15.80%
Total U.S. Home Entertainment Spending $ 12,768.02 $ 14,677.71 14.96%| $ 12,971.87 $ 15,002.29 15.65%| $ 25,739.89 $ 29,680.00 15.31%
Box Office in Billions (5) $ 152 $ 2.22 46.13%] $ 1.58 $ 1.95 23.26% $3.09 $4.16 34.46%

Disclaimer: This report contains information compiled from sources that the DEG believes have accurately reported such information, but which the DEG has not independently checked or verified. As such,

the DEG does not warrant its accuracy or reliability. The report is not intended to provide investment or securities advice.
Notes

Data represents the United States only

(1) Physical Product represents consumer spending for sell-thru product only

(2)Digital transaction spending (EST and VOD) includes premium releases

SVOD data sourced from Omdia (technology.informa.com). Disclaimer: The data is not an endorsement and reliance is at a third party's own risk.

SVOD Definitions (3)

SVOD represents Subscription Video on Demand services specializing in Movies and TV

-Includes subscription revenue-only from a la carte services focused on delivering Movies and TV shows over the open internet, e.g. Netflix, Amazon Prime, Max, Paramount+, and Hulu’s core offer
-Excludes channels focused on other content, e.g. sport and news, such as ESPN+ and league-owned services like MLB TV

-Excludes traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV operators, and other channel aggregators, e.g. Sling TV, YouTube TV, and Hulu Live TV

Hybrid SVOD/AVOD (4)

Hybrid SVOD represents Subscription Video on Demand services that have lower-subscription tiers with advertising

- Includes advertising revenue-only from a la carte services focused on delivering Movies and TV shows over the open internet, e.g. Netflix, Amazon Prime, Max, Paramount+, and Hulu’s core offer
- For hybrid services, such as Hulu, the data represents only the advertising revenue and does not include subscription revenue generated by the hybrid tier.

-Excludes channels focused on other content, e.g. sport and news, such as ESPN+ and league-owned services like MLB TV

-Excludes traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV operators, and other channel aggregators, e.g. Sling TV, YouTube TV, and Hulu Live TV

(5) Box Office represents product released into home entertainment stream during the quarter



