
May 4, 2026 

DEG: The Digital Entertainment Group today released its First Quarter 2026 Digital 
Media Entertainment Report compiled by DEG members, tracking sources and retail 
input.1   

 
Home Entertainment Spending Surpassed $16 Billion in 2026 First Quarter With  

Hybrid Subscription Tiers Leading Growth 

Disc sales decline at slower rate as collectors continue to support premium formats 

 
U.S. consumers spent almost $16.4 billion on movies and television shows consumed at home 
and on the go in the first three months of 2026. First quarter year-over-year growth was 11.8 
percent, with moderate declines in physical and digital transactional formats offset by continued 
gains in subscription streaming.  

Among the trends for the First Quarter 2026: 
 
• The 2026 first quarter increase was fueled by a 14.2 percent rise in aggregated subscription 

streaming, which surpassed $15.2 billion, from $13.3 billion in first quarter 2025, according 
to Omdia2. The highest growth rate came from consumer spending on hybrid tiers2 
(subscription revenue from ad tiers), which grew 36.3 percent, to more than $3.1 billion. This 
marked slower growth than in 2025, when the full year growth rate for hybrid tiers was 62.1 
percent. For the much larger pure subscription (SVOD2) tiers, first quarter 2026 spending 
was almost $12.1 billion, reflecting 9.6 percent growth over the same period a year earlier. 
Spending on subscription streaming accounts for more than 90 percent of the total home 
entertainment market. 
 

• Consumer spending on digital purchases (EST3) fell 18.7 percent for the first quarter, to 
$521 million, reflecting a tough comparison with first quarter 2025, when massively popular 
and highly collectible theatrical juggernaut Wicked made distributor Universal in the 
neighborhood of $100 million on in its premium release 40 days after opening in theaters.  
 

• Digital rentals (VOD3) also fell, but by a smaller amount, in the first quarter, declining 6.6 
percent to $443 million. Spending on Internet-delivered rentals fell by just 5.2 percent, while 
cable- and satellite-delivered rentals dropped almost 23 percent due to continued cord-
cutting by consumers.  
 

• Aggregated disc sales (DVD, Blu-ray and 4K UHD Blu-ray) continued to decline, but at a 
slower rate than in 2025. Consumer spending on disc purchases fell 8.4 percent in the first 
quarter of 2026, to $185 million. In 2025, disc spending fell more than 13 percent in the first 
quarter and 9.3 percent for the full year. Collectors continue to show interest in premium 
formats Blu-ray and 4K UHD Blu-ray, which each declined less than 5 percent for the 
quarter.  
 

• Among first quarter 2026’s best-performing titles across transactional formats were 
Anaconda (Sony); Five Nights at Freddy’s 2 (Universal); Greenland 2: Migration (Lionsgate); 



The Housemaid (Lionsgate), Marty Supreme (A24); Mercy (Amazon MGM); One Battle After 
Another (WBD); Primate (Paramount); Predator: Badlands (Disney); Wicked: For Good 
(Universal); Zootopia 2 (Disney). 

 
• Ad-supported premium AVOD and FAST content reached an estimated advertising revenue 

of almost $6.1 billion in the first quarter of 2026, according to estimates from Omdia4. Omdia 
estimates show ad revenue grew 16 percent in the first quarter of 2026, improving on a flat 
year in 2025.  

 

If you would like to further discuss DEG’s First Quarter 2026 Digital Media Entertainment 
Report, please email Marcy Magiera at marcy@degonline.org.  

1 Please note, these numbers are preliminary and subject to periodic revisions. Contact DEG for 
updates. 

2 Subscription streaming data from Omdia: 

- Includes monthly subscription revenue from subscription services specializing in Movies and 
TV (e.g. Netflix, Amazon Prime, Max, Paramount+, and Hulu) but excludes services focused 
on other content (e.g. sport and news, such as ESPN+ and league-owned services like MLB 
TV) as well as traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV 
operators, and other channel aggregators (e.g. Sling TV, YouTube TV, and Hulu Live TV) 

- Revenue from subscription tiers without ads is reported as “SVOD” revenues. 
- Revenue from subscription tiers with ads is split between subscription revenue and ad 

revenue. Subscription revenue for those tiers is reported here as “Hybrid” while ad-revenue is 
reported as part of the Ad-supported premium AVOD and FAST business. 

3 Digital transaction spending (EST and VOD) includes premium releases. 

4 Ad-supported premium AVOD and FAST data from Omdia: 

- Represents revenue from AVOD (ad-supported video on demand) and FAST (free ad-
supported streaming TV) services specializing in premium, typically long-form, content 
(e.g., Freevee, LG Channels, Peacock, Pluto TV, Roku Channel, Samsung TV+, Tubi, 
Vizio WatchFree+), as well as legacy TV Everywhere services. 

- Excludes social video services such as YouTube or TikTok. 
- Also includes the ad revenue component of SVOD subscription tiers with ads as noted above 

in the Hybrid SVOD section. 
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U.S. Consumer Spending 

($ in millions)  
Q1-2025 Q1-2026  YOY 

Physical Product (1) $202 $185 (8.4%)

Digital Electronic Sell Thru (2) $641 $521 (18.7%)
VOD (2) $474 $443 (6.6%)
SVOD sub revenues ( pure subscription services)(3) $11,019 $12,075 9.6%
Hybrid (Subscription revenues from ad-tiers (4) $2,314 $3,155 36.3%
Aggregate SVOD all subscription revenues $13,334 $15,230 14.2%

Digital Total $14,449 $16,194 12.1%

Total U.S. Home Entertainment Spending $14,652 $16,380 11.8%

Box Office in Billions (5) $2.2 $2.1 (4.9%)

Notes:
Data represents the United States only

(3) SVOD Definitions

SVOD represents Subscription Video on Demand services specializing in Movies and TV

 -Excludes channels focused on other content, e.g. sport and news, such as ESPN+ and league-owned services like M  
 -Excludes traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV operators, and other channel aggr          

(4) Hybrid SVOD/AVOD
Hybrid SVOD represents Subscription Video on Demand services that have lower-subscription tiers with advertising

- For hybrid services, such as Hulu, the data represents only the subscription revenue and does not include advertisin       

 -Excludes channels focused on other content, e.g. sport and news, such as ESPN+ and league-owned services like M  
 -Excludes traditional cable & satellite subscriptions, TV Everywhere, Virtual Pay TV operators, and other channel aggr          

(5) Box Office represents product released into home entertainment stream during the quarter

Disclaimer:   This report contains information compiled from sources that the DEG believes have accurately reported          
checked or verified.  As such, the DEG does not warrant its accuracy or reliability. The report is not intended to provid          
periodically restated or adjusted to reflect the most accurate view possible.

(1) Physical Product  represents consumer spending for sell-thru product only

(2)Digital transaction spending (EST and VOD) includes premium releases

SVOD data sourced from Omdia (technology.informa.com). Disclaimer: The data is not an endorsement and 
       

 -Includes subscription revenue-only from non-ad-supported a la carte services focused on delivering Movies and TV s          
Max, Paramount+, and Hulu’s core offer 

- Includes subscription revenue-only from hybrid ad-supported a la carte services focused on delivering Movies and T           
Max, Paramount+, and Hulu’s core offer 
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