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OUR MISSION

DEG: THE DIGITAL ENTERTAINMENT GROUP advocates and promotes entertainment
platforms, products and distribution channels that support the movie, television, audio,
consumer electronics and IT industries.

GROUP OBJECTIVES INCLUDE:

M Providing a bridge between B Supporting marketing M Expanding education for B Implementing standards and
content providers, digital initiatives to increase members on emerging best practices in the digital
distributors and device awareness and encourage trends to prepare for further supply chain to improve
makers to help drive sales of collection and usage of digital industry growth. efficiency.

DEG member products and media and entertainment
services. products.

GROW YOUR BUSINESS

Membership in DEG puts you together with
industry decision makers for discussions
on current trends, emerging technologies
and platforms, and provides valuable
opportunities to network and communicate
your company's perspective on key topics.

IMPACT CHANGE

DEG is an active community with ample
opportunity for members to collaborate on
initiatives and support DEG Committees
whose work steers our industry into the future.

GET EDUCATED

DEG is the best place to learn about new
platforms and technologies, services and
business opportunities, often directly from the
people involved in bringing them to market.
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DEG GLOBAL
In addition to the DEG U.S. association, the group has sister organizations globally, including THEDIGALENTERTANAENT ROLP THEDIGTAL ENTERTANAENT GROUP

DEG International and DEG Nordic.

Each helps maintain open communication and consistent worldwide messaging.

INTERNATIONAL N o R D I C
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INDUSTRY-LEADING INITIATIVES

DEG was inspired to start D2CA as a way to shift
conversation away from the idea of “streaming wars”
and emphasize the burgeoning business opportunities

available amid a proliferation of ways for consumers to
ALLIANTCE get their TV, filmed, news, sports and specialty content.

DEG's D2C Alliance is designed to support direct-to-consumer media services of all sizes to tackle difficult challenges and coordinate voluntary
best practices and initiatives; advocate for the industry by presenting a common front to the commercial community; and promote member channels
through campaigns aimed at building awareness among consumers, as well as through industry-leading events.

D2CA COMMITTEES

_. B Steering Committee: Sets the agenda for the Alliance.

B DTC Targeted Services: The Committee’s focus is to

identify common challenges in the adoption of target- DE G F vsm ezt
ed (niche) services.To better understand consumer : L . T y B~ e
motivation and behaviors when engaging with these :i:?‘ I:-'-d"smmhlrl B ‘ -
services the group has conducted research surveys
and meets to address streaming growth drivers such as
bundling, compelling offerings (unique features, func-
tionality), ad tiers, DTC vs. partner driven distribution

and consumer experience.

| iy BUNDLE TRACKER

B TV & Connected Devices: With the television expe-
rience continuing to grow in importance, versus hardware
innovation, the committee remains focused on areas relevant
to consumer expectations — search and discovery, ad innova-
tion, and the overall user experience.

B Shoppable Video: DEG's ShoppableVideo committee
brings together industry partners to identify roles and
responsibilities of each in delivering a quality interactive
shopping experience across content and advertising while
creating a consistent user experience.
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INDUSTRY-LEADING INITIATIVES

AC DA cost savings and ultimately, better quality

ADVANCED CONTENT DELIVERY ALLIANCE content and consumer experience, at a time
when the global volume of content created is

As a working community within DEG, the
Advanced Content Delivery Alliance
seeks to create opportunities for the industry
to collaborate to improve its content delivery
infrastructure, in service of workflow efficiencies,

growing rapidly.

ACDA COMMITTEES

—. H Steering Committee: Sets the agenda for the Alliance.

M Localization: The Committee
works on best practices to pro-
vide consumers with high-qual-
ity entertainment in their native
language and cultural context
and add value to key elements -
of the localization strategy, beginning with a standard definition of quality.

NON-BINARY
PRONOUN
AND CONJUGATION

REFERENCE GUIDE

Subcommittees include Ordering & Deliverables, Localization Workflow, Sign Language, and Synthetic Media.

B Supply Chain Efficiency & Security: The Committee seeks
to address obstructions within workflows due to the narrowing
of windows, additional post work required for the home enter-
tainment window, security challenges, and the threat landscape
brought on by pirates.

APLYING
2030 EIM 'OViELags
0 OisTRig e

B Accessibility Steering Committee: The steering committee is
comprised of content creators, distributors, and streaming plat-
forms to address accessibility standards and best practices.
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INDUSTRY-LEADING INITIATIVES

DEGAI

ALLIANTCE

DEG's newest dlliance, DEG.AI, leverages the group’s almost 30-year history as the essential
forum where the industry navigates technological inflection points. The new dlliance is open
to DEG’s 80+ member companies, applying the organization’s trusted, collaborative process
to Al's transformation of content creation, distribution, and consumption pipelines. Given the
rapid pace of development, coupled with uncertainty around rights and regulation, there is an
urgent need for the trusted collaboration and shared learning that DEG. Al will provide.

OPPORTUNITIES FOR ENGAGEMENT

DEG.Al will offer multiple layers of member engagement, each designed to build the understanding and relationships that enable confident
decision-making:

B DEG.AI Steering Committee: A high-level steering committee composed of key industry leaders guides DEG.Al’s strategic direc-
tion, sets priorities for research, and oversees the creation of educational programs and working groups.

B Dedicated Working Groups: Focused working groups will convene regularly to address high-priority topics, including Al in pro-
duction workflows, standards development, localization, accessibility, distribution, and compliance. These committees will provide a
trusted forum for members to share challenges, surface concerns, and collaboratively develop industry best practices.

B Authoritative Industry Research: DEG.AIl will commission objective studies on critical topics such as Al adoption patterns,
economic impacts, and consumer attitudes. This proprietary, data-driven research will provide a foundation of shared facts to help
member companies make confident decisions.

B Executive Education and Demystification: A comprehensive educational program will be developed to demystify Al and its ap-
plications across the entertainment value chain. By addressing technical fundamentals, business implications, legal considerations,
and practical strategies, these initiatives will build confidence among executives and creators, creating a common language for
industry-wide collaboration.

B Community and Event Integration: DEG.AIl will integrate into DEG’s event portfolio (Membership Meetings, EnTech Fest, EnTech
+ DEG.AIl Symposium, Breakfast with the Board series) and recognition programs (EnTech Awards, Hedy Lamarr Awards). These
gatherings strengthen relationships beyond formal committee work, building personal connections that enable frank conversation
and mutual support. This integration will showcase innovations while celebrating responsible implementation.
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INDUSTRY-LEADING EVENTS

THE DIGITAL ENTERTAINMENT GROUP DEG hosts four leading in-person business events for the
® | digital entertainment industry in Los Angeles each year.
DEG events are always free to DEG Members.
If your company is a member, all of your executives and staff are members.

ENTECH FEST

DEG presents EnTech Fest, a one-day event highlighting tech innovation and transformation in digital media
including conversations with top thought leaders, exhibits, demos, and a networking reception.

Attendees include key executives from studios, streaming services, consumer device brands, top tech firms,
supply chain vendors, data analytics companies and more.

SKIRBALL CULTURAL CENTER | LA 90049

ENTECH + DEG.AI SYMPOSIUM

Em -, Al The half-day EnTech + DEG.Al Symposium conference program will leverage DEG.AI Alliance to surface
Symposiun priority topics including Al in production workflows, standards development, localization, accessibility, distri-
bution, adtech, and compliance.

AUGUST 26, 2026 | LOS ANGELES

Networking immediately following at the 40 Under 40 Reception presented by DEG and Media Play News 40

— UNDER —
This networking reception, presented by DEG and Media Play News, immediately follows the symposium.

ENTECH AWARDS

- The annual DEG EnTech Awards and recognition event honors exceptional technology accomplishments in the

ENTECH )| digital supply chain achieved by individuals and teams. This event also encourages and promotes excellence in
’mz:m all areas recognized by the DEG and showcases the importance of the Technology and Operations teams sup-
— porting the implementation of initiatives that help the digital supply chain.

AWARDS |

DEG ANNUAL MEMBERSHIP MEETING + HEDY LAMARR AWARDS

In the spirit of knowledge sharing and inspiration for all women in the business of digital entertainment, DEG
annually presents the Hedy Lamarr Innovation Award to a female industry executive to recognize and
inspire pioneering work by the multi-faceted female leaders in our industry today.

y DEG also presents the Hedy Lamarr Achievement Award for Emerging Leaders in Entertainment
W \ R Technology, which recognizes female college students whose studies in the fields of entertainment and
technology have shown exceptional promise.

The Hedy Lamarr Awards are presented as part of DEG’s Annual Membership Meeting in the fall.
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MEMBERSHIP LEVELS

B CHARTER MEMBERS include the digital distribution arms of the major motion picture and television studios. Charter
membership is also available to other companies that distribute digital content to consumers, including platforms, apps and channels.

B REGULAR MEMBERS include manufacturers and marketers of digital media and entertainment products to consumers. Regular
membership is also available to IT companies with divisions that are involved in the development, marketing and/or distribution of
entertainment-related products.

B ASSOCIATE members include companies that provide products and services that support the category but do not market directly
to consumers.

BENEFIT CHARTER REGULAR ASSOCIATE
$38,500 $23,000 $12,500

Eligible to participate on Steering Commitees

for DEG.AI (space is limited), D2C and *

Advanced Content Delivery Alliances.

Eligible for election to Board of Directors * *

Voting Rights (on election of directors, * *

amendments to Bylaws, etc.)

Eligible to submit ideas for new committees * *

or topics for current committees to address

Eligible to contribute to DEG Committees and Events * * *

Complimentary admission to all * * *

DEG sponsored meetings

Company logo appears on DEG Website * * *

Company logo appears in the Daily DEN * * e

Opportunity to publish thought leadership 4 per year 3 per year 2 per year

piece in Daily DEN [ on the DEG website

One-week ad on the DEG website’ 24 per year 12 per year 8 per year

Ads on the Daily DEN newsletter’ 24 per year 12 per year 8 per year

Full-page print ad in the annual DEG Q magazine' * * *

"Advertising creative to be submitted by member and built to DEG specifications.
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THE DIGITAL ENTERTAINMENT GROUP

DEG

DEG: THE DIGITAL ENTERTAINMENT GROUP

FISCALYEARCHARTER MEMBERSHIP CERTIFICATE

DEG Fiscal Year runs August 1 - July 31.

To secure your company’'s membership in DEG: The Digital Entertainment Group, please fill out this form. Your execution
of this form will entitle your company to participate in the DEG as a charter member and all rights attendant under the
bylaws to charter membership. Charter member dues are $38,500 per year and will be invoiced in a single installment.
Membership dues are payable upon receipt.

Please email completed form to Andi@degonline.org.

I E S our company will participate in DEG:The Digital Entertainment Group.

Main Company Contact - Name

Signature

Title

Company

Street Address

City, State, Zip Code

Telephone number

Fax number

Email address

DEGONLINE.ORG GETINFO@DEGONLINE.ORG
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DEG

DEG: THE DIGITAL ENTERTAINMENT GROUP

FISCALYEAR REGULAR MEMBERSHIP CERTIFICATE

DEG Fiscal Year runs August 1 - July 31.

To secure your company’'s membership in DEG: The Digital Entertainment Group, please fill out this form. Your execution
of this form will entitle your company to participate in the DEG as a regular member and all rights attendant under the
bylaws to regular membership. Regular member dues are $23,000 per year and will be invoiced in a single installment.
Membership dues are payable upon receipt.

Please email completed form to Andi@degonline.org.

I E S our company will participate in DEG:The Digital Entertainment Group.

Main Company Contact - Name

Signature

Title

Company

Street Address

City, State, Zip Code

Telephone number

Email address

DEGONLINE.ORG GETINFO@DEGONLINE.ORG
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DEG: THE DIGITAL ENTERTAINMENT GROUP

FISCALYEARASSOCIATE MEMBERSHIP CERTIFICATE

DEG Fiscal Year runs August 1 - July 31.

To secure your company’'s membership in DEG: The Digital Entertainment Group for the fiscal year, please fill out this
form. Your execution of this form will entitle your company to participate in the DEG as an associate member and all
rights attendant under the bylaws to associate membership. Associate member dues are $12,500 per year and will be
invoiced in a single installment. Membership dues are payable upon receipt.

Please email completed form to Andi@degonline.org.

I E S our company will participate in DEG:The Digital Entertainment Group.

Main Company Contact - Name

Signature

Title

Company

Street Address

City, State, Zip Code

Telephone number

Email address

DEGONLINE.ORG GETINFO@DEGONLINE.ORG
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DEG: THE DIGITAL ENTERTAINMENT GROUP

MEMBER CONTACTS

DEG Fiscal Year runs August 1 - July 31.
Please list additional contacts that should receive DEG correspondence and be included in DEG activities.
Please email completed form to Andi@degonline.org.

ADDITIONAL CONTACTS

Name Name Name
Title Title Title
Company Company Company
Address Address Address

Telephone number

Telephone number

Telephone number

Email address

Email address

Email address

Name Name Name
Title Title Title
Company Company Company
Address Address Address

Telephone number

Telephone number

Telephone number

Email address

DEGONLINE.ORG

Email address
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